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Promoted by

Fondazione Romualdo Del Bianco®




For over 15 years, the Fondazione Romualdo Del
Bianco® devoted its energies to promoting cultural
exchange programmes and projects among young stu-
dents and professional people from different walks of
life and cultural backgrounds. The experiment was
very successful and soon led to the forging of a broa-
der vision designed to promote the enhancement of
a region and its local economy through tourism
based, on the welcome extended and on a real kno-
wledge of the destination and its traditions and local
realities as they have evolved and continue to evolve

over time.
In lifting the lid on what we share and what typifies us,
LBT aims to promote intercultural dialogue

to foster mutual understanding, in accordance with
UN and UNESCO guidelines. Through cooperation
with over 400 cultural institutes and internatio-
nal organizations, including UNESCO, LBT devises
projects for the safeguard and enjoyment of cultural
assets at the local and international levels, as best
practices designed to promote intercultural dialogue.

To date LBT has promoted over 100,000 days' worth
of intercultural dialogue, organizing major events
and occasions in its region.

The Non-Profit Portal
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Who We Are

The Portal, an offshoot of the LBT vision, is a tool for the disse-
mination of knowledge targeting a region's potential visitors.
Its underlying principle is the contention that a region's culture
is the result of interaction between its cultural heritage and its
ongoing development

Aims

The Portal aims to highlight and communicate a region's
specific features as they change over time, stressing the way in
which an area puts its tangible and intangible heritage to good
use on both the human and environmental levels.

The Region as a Team

A key factor in this process are the institutions and businesses
spawned by their region and which have grown up around
their heritage in a context of respect for the region and the visi-
tor alike. An important aspect in ensuring that a region's specifi-
city is recognized, is the presence of institutions and businesses
which, despite their importance, don't enjoy the high profile
they deserve. The Portal offers businesses a chance to stand out
and to highlight their activities as being representative of their
region's culture.

Information

Cultural institutions and businesses present their history and
current activities on the Portal in a concise and communica-
tive manner. Entries lay special emphasis on each institution's
or business' origins in order to highlight its nature of as a ge-
nuine expression of the region.

Self-Awareness

Self-awareness is one of the Portal's most crucial aims. Busi-
nesses and the public at large can improve their awareness of
the cultural institutions that live and work among them.
Lesser-known cultural institutions can present simply and
clearly the heritage on which they base their existence and
the deep bonds they have with the society to which they
belong.

Self-awareness is the key ingredient in the successful promo-
tion of a true ethos of hospitality, so crucial in presenting
aregion's character to the world at large.

Life Beyond Tourism® is for everyone:

« for people working in the cultural heritage environment

- for people working in the service, trade and tourism
industries

« for people who, in working in close contact with the public,
foster intercultural dialogue while also contributing to the
region's economic development

With Life Beyond Tourism® our aim is to promote both

quality and quantity in the supply and demand of institu-

tions, businesses and travellers who subscribe to this ethos

and feel that it can help them to make their operation truly

stand out!

For information on how to subscribe:

www.lifebeyondtourism.org




