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Marketing Strategy – Golden Pipeline
The National Trust of Australia (WA) is seeking suitably qualified consultant / team for the preparation of a Marketing Strategy for the Golden Pipeline. The Golden Pipeline project focuses on the historic Goldfields Water Supply Scheme which carries water from the hills to the east of Perth to the Eastern Goldfields of Western Australia. Key stakeholders for the project include the 10 local government areas the pipeline passes through and the Water Corporation. Due to limited funds, the National Trust works closely with a range of partners to promote this program. 
The Marketing Plan will propose a range of strategies for the key stakeholders and partners to promote and market the Golden Pipeline to an intra and interstate audience as well as internationally using a range of media. The final report will analyse current strategies and programs and propose a range of updated and / or alternative strategies to maximise exposure of this nationally significant heritage place.
An indicative budget for the Marketing Plan is estimated at $60 000 +gst.
Submissions must be received no later than 5.00pm on Monday 24th May 2010.

For a copy of the brief please contact:

Anne Brake
Interpretation Manager
National Trust of Australia (WA)
4 Havelock Street
WEST PERTH  WA  6000

Telephone:
(08) 9321 6088 
Facsimile:
(08) 9324 1571 
E-mail:
anne.brake@ntwa.com.au
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